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Take Away Message

* We are not in a recession - 2022 economic growth on par with
“normal” years

* No unanimous forecast on recession; economy is slowing down but
still shows positive signs

* Markets affected by (major storms) tied to recovery path
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National Landscape



Some Measures of Interest
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3. Labor Market Outcomes
4. Business Sentiment
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. Consumer Sentiment
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Consumer Price Index
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Federal Funds Effective Rate
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Labor Market

Unemployment Rate
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Business Sentiment

Business Confidence Index (BCI)
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Consumer Sentiment
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Consumer Sentiment Index
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Closer look into FL



Economic Growth (GDP)

Florida Real Gross State Product
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Leisure and Hospitality

Florida Leisure & Hospitality Employment
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Leisure & Hospitality Employment
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Florida Employment by Industry

Share of Total Employment (2022)

Florida

Trade, transportation, and utilities
Professional and business services
Education and health services
Leisure and hospitality

Financial activities

Construction

Manufacturing

Other services

Information

Natural resources and mining

Unclassified

23.1%

20%
Percent of Total Employment

0% 10%

Prepared by the Regional Economic Research Institute
Source: U.S. Bureau of Labor Statistics

30%

Leisure and Hospitality Employment
Florida

1,400,000

1,200,000

1,000,000

800,000

600,000

Number of Employees

400,000

200,000

0

2010 Q1 2012Q1 2014Q1 2016 Q1 2018 Q1 2020 Q1

Prepared by the Regional Economic Research Institute
Source: U.S. Bureau of Labor Statistics

2022 Q1

LUTGERT COLLEGE OF BUSINESS
Regional Economic
Research Institute

FGCU




Florida Visitors
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Top Origin States (2021)

Source: VISIT FLORIDA Research
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Final Words



Putting it all together

* FL tourism very connected to national and international growth
« Economy slowdown should decrease demand for tourism
* However, big pent-up demand due to Covid-19
« Savings and credit conditions do not support continued level of spending

 (Major) Storms have caused disruptions across the state — no clear
timeline/path of recovery
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] ] Sign-up for our newsletter!
For more information on the

regional economy, visit our E__ -

[ [ 1
[ [ [

website at

| [ []
llll-
" E N
III: -
| | ]
e N
i II= II=
il w EE
s | |

| | W W Y
5
ul

||
sHEN wh BN AN
| ] .= ] =.= e u
i _Ee sHEEER N

[
]
ol L] B =I‘
fug, =358, 1y L .
|| .: sH uE : H__NEm_ EEN

|
Ny _ EEEE
] l-
o

.
L I. W SR EE § EE

[ 1
f H o .l‘l=:..l GEHF)I&I(?QST l=-.::n:-:-‘-:
www.fgcu.edu/cob/reri. g ten gl CARONT go pelegenSs
u LW ) II = ReGioNAL Econovic I8_sHE B \ Y ]
HENEN ® N B oo Insrrore 1-H_HS_ NN BN
EEEE ®u INENS BN B

. NS B sy =I gl ®u N SEEN_sh wh
¥ EEEN N .I. | ] | = 4 H B | WL |
ll. | ] N _NEEEN B [ 1L ]] SEEN_ v
= | W[ [] -‘-=. s ‘= s -.. Ill. = s

| | =Il. i EEEEEE B AN U B EEEEEN B

U _ HEEEEEE EH w s l 1 11 HEE B
| 1) =

| EE W B B
u _mm u I .I L] N v
III i B N eN H U _EEEE® l l
= N B _EN ‘ll .= =II [ ]
I L ‘I=Il‘= I IIIII I=

sk B EE ll I l l IIIII

EEEEEEEEEEEEEEEEEEEEEEEE
Regional Economic
Research Institute



http://www.fgcu.edu/cob/reri

	Slide Number 1
	Take Away Message�
	Slide Number 3
	Some Measures of Interest	
	Consumer Price Index
	Federal Funds Effective Rate
	Labor Market
	Business Sentiment
	Consumer Sentiment
	Slide Number 10
	Economic Growth (GDP)
	Leisure and Hospitality
	Florida Employment by Industry
	Florida Visitors
	Top Origin States (2021)
	Slide Number 16
	Putting it all together
	Slide Number 18

